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BROCHURE

The brochure is a design piece to be distributed by CIRTA and in each county, providing
information for rural on-demand transportation in the nine county region. Listed below are
ideas for dissemination of the brochure.

¢ Art Councils and Centers: Use as a handout for the organization to give to members
and patrons.

¢ Chamber of Commerce: Ask to present a program on rural on-demand transportation.
Distribute the brochures.

¢ Church Councils: Request for brochures to be distributed to member congregations.

¢ Council on Aging and Elderly Organizations: Give brochures for distribution to those
individuals who are interested.

+ County Fairs: This is a great place to hand out the brochure to a diverse cross-section
of the population.

& Employers: Each county received a list of companies who employed 50 or more
people. Use the list as a guide to distribute the brochure to targeted businesses
whose employees are interested in using public transportation. Take advantage of the
many employers going “green” by promoting saving the environment by using public
transportation.

¢ Government Agencies: Distribute brochures to offices where public traffic is the
highest, for example, County and City police departments, Community and Economic
Development offices, County Commissioners, Courts and Probation Departments,
Mayors’ Offices, Workforce Development offices, and Family and Social Services
departments.

¢ Hospitals and Medical Clinics: These facilities have access to the public that require
rides to and from medical services and who would benefit from the information
contained in the brochure.

¢ Libraries: These facilities would have a broad based demographic group that likely
would be interested in public transportation and environmental issues.

¢ Small Local Newspapers: Use the weekly, semi-monthly, or monthly publications to
get your message to the county population. These small newspapers are a wonderful
way to communicate public transit services and are read by the people in small towns
and rural areas. Get the newspapers on board by sending a brochure and offering to
write or contribute to an article.

¢ Schools, Colleges, and Universities: Educational institutions are a great source for
distributing information to workers and students who can benefit from public
transportation.

+ Social Service Agencies: These agencies work with target groups that need access to
public transportation. Distribute brochures to all social service agencies.

Each county knows best its population, businesses, organizations, and government entities.
Consider other ways specific to each individual county to use the brochure with these
organizations in mind, and then share these ideas with the other counties in the region.

WEBSITE

Without question, each county should have a website for its public transportation system. It is
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a platform where the public can find information about the services provided as well as to
develop links with other providers and services, for example, with CIRTA, Central Indiana
Commuter Service, and the other counties. It is recommended that CIRTA create pages that
show each county’s home page with a link to those websites. Costs for website development
and/or re-design will vary according to the number of pages, interactive sections, photos and
videos, but will be well worth the costs.

S0CIAL AND OTHER MEDIA AVENUES

Within the last five years social Internet networking has grown by leaps and bounds.
Surprisingly, all ages are using this means for personal and business avenues to reach
individuals and the public. Best of all, it is free. Another media avenue is the “green world” for
getting information out about green initiatives to the public. Listed below are just a few ideas
to utilize social and other media avenues.

Local Chambers of Commerce: These are excellent organizations through which you can
reach businesses and promote the green initiatives with public transportation. A food example
in this area is the Greater Indianapolis Chamber of Commerce with its Green Business
Initiative. There are businesses that go through an application process to become certificated
as a Green Business. This could be a way to inform these businesses about the Rural/On-
Demand Transportation project and services. Go to www.indygreenbusiness.com for more
information.

Green Street Institute with the Greater Indianapolis Chamber of Commerce could also be an
avenue for a presentation. To view events and contacts, go to www.indychamber.com.

Green Business Network (GBN): This is a website that provides information on “green”
businesses, distributes information on green initiatives, and host networking. Investigate how
you can get your information on this site.

The GBN goal is: “Along with the online green business directory, Emerald Healthy
Environments has launched the Green Business Network (GBN) that provides face-to-face
interaction for Indianapolis green business owners. The mission of Green Business Network is
to make Indiana a sustainable and healthy place to live for the future generations by
empowering Indiana green business through education, promotion and connection. GBN
promotes green businesses through structured and systematic process of word of mouth
advertising, mutual referrals and collaborative marketing.” Visit the website at
gbn.myhomegreenpages.com.

Facebook: “Facebook's mission is to give people the power to share and make the world
more open and connected. Millions of people use Facebook everyday to keep up with friends,
upload an unlimited number of photos, share links and videos, and learn more about the
people they meet.” Join facebook, create a public transportation section, and invite people to
join, use your database to invite people, write short pieces about services available. It is free
and another way to reach the public. The demographics are across the board. Go to
www.facebook.com.

LinkedIn: “Over 40 million professionals use LinkedIn to exchange information, ideas and
opportunities. Stay informed about your contacts and industry, find the people and

!JS; CIRTA RURAL,/ON-DEMAND TRANSIT STUDY 100



knowledge you need to achieve your goals, and control your professional identity online.”
Again, this is another opportunity to create a public transportation section, invite people to
join, use your database to invite people, write short pieces about services available, and get
their feed back. It is another means to reach the public. Go to www.linkedin.com.

Smaller Indiana: “Smaller Indiana makes creative people and innovative ideas easier to find.
This is the place for you to share your ideas and engage with Indiana’s most creative and
inspired souls...working together to build community, culture and commerce.” Create a public
transportation section, invite people to join, use your database to invite people, write short
pieces about services available, and get their feed back. Go to www.smallerindiana.com.

Blog: What is a blog? “It is whatever you want it to be. There are millions of them, in all shapes
and sizes, and there are no real rules.

In simple terms, a blog is a web site, where you post information on an ongoing basis. New
posts show up at the top, so your visitors can read what's new. They can comment on it, link
to it or email you.

“Since Blogger was launched in 1999, blogs have reshaped the web, impacted poalitics,
shaken up journalism, and enabled millions of people to have a voice and connect with
others.” This option is free. When writing blogs, they should be kept short and to the point.
For more information, go to www.blogger.com.

About Twitter: “Twitter is a unique approach to communication and networking based on the
simple concept of status. What are you doing? What are your friends doing—right now? With
Twitter, you may answer this question over SMS or the Web and the responses are shared
between contacts.” The service is free.

To find out more about Twitter go to http://twitter.com.

YouTuBE

“Founded in February 2005, YouTube is the leader in online video, and the premier destination
to watch and share original videos worldwide through a Web experience. YouTube allows
people to easily upload and share video clips on www.YouTube.com and across the Internet
through websites, mobile devices, blogs, and email.

Everyone can watch videos on YouTube. People can see first-hand accounts of current
events, find videos about their hobbies and interests, and discover the quirky and unusual. As
more people capture special moments on video, YouTube is empowering them to become the
broadcasters of tomorrow.

In November 2006, within a year of its launch, YouTube was purchased by Google Inc. in one
of the most talked-about acquisitions to date.”

Services can be advertised on YouTube; the number of hits on each ad can then be tracked to
learn more about YouTube, go to www.youtube.com.

SUMMARY
Described in this document are the three primary components--branding, community

education, and marketing options-- to accomplish this marketing plan. Within each
component are ideas and/or steps that can be used separately or corporately to achieve the
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best marketing strategy for your specific county transportation services. Because each county
has its own unique characteristics and needs, different sources will be used to inform the
public about the transportation services that are provided in their county. The accompanying
brochure can be modified for use in each individual county.

The information contained in this Plan was gathered from a variety of sources. No one source
or vendor is being recommended but is included here as a result of the Consultant’s request
for information and/or pricing. The information should be used as a guide for future planning
and funding requests.

This Plan is based on the demographics contained in the “Indianapolis Regional Coordinated
Transportation Plan” The brochure was designed by PB&J Design, Inc. specifically for this
project and is part of the print media for this Marketing Plan.

Marketing Plan and Brochure prepared by PB&J Design, Inc.
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APPENDIX A:

ENUMERATION OF THE DISABLED POPULATION



INDIVIDUALS WiITH DISABILITIES

Enumeration of the disabled population in any community presents challenges.
First, there is a complex and lengthy definition in the implementing regulations. The
definition of individuals with disabilities is found in 49 CFR Part 37.3. It reads as

follows:

Disability means, with respect to an individual, a physical or mental
impairment that substantially limits one or more of the major life activities of
such individual; a record of such an impairment; or being regarded as
having such an impairment.

1. The phrase physical or mental impairment means:

(7

(if)

(i)

(V)

Any physiological disorder or condition, cosmetic
disfigurement, or anatomical loss affecting one or more of
the following body systems: neurological, musculoskeletal,
special sense organs, respiratory including speech organs,
cardiovascular, reproductive, digestive, genito-urinary,
hemic and lymphatic, skin and endocrine;

Any mental or psychological disorder, such as mental
retardation, organic brain syndrome, emotional or mental
illness, and specific learning disabilities;

The term physical or mental impairment includes, but is not
limited to, such contagious or non-contagious diseases
and conditions as orthopedic, visual, speech and hearing
impairments; cerebral palsy, epilepsy, muscular dystrophy,
multiple sclerosis, cancer, heart disease, diabetes, mental
retardation, emotional illness, specific learning disabilities,
HIV disease, tuberculosis, drug addiction and alcoholism;
The phrase physical or mental impairment does not
include homosexuality or bisexuality.

2. The phrase major life activities means functions such as caring for
one’s self, performing manual tasks, walking, seeing, hearing,
speaking, breathing, learning and work.

3. The phrase “has a record of such an impairment” means has a
history of, or has been misclassified as having, a mental or physical
impairment that substantially limits one or more major life activities.

4, The phrase “is regarded as having such an impairment” means:

(1)

Has a physical or mental impairment that does not
substantially limit major life activities, but which is treated



by a public or private entity as constituting such a
limitation;

(if) Has a physical or mental impairment that substantially
limits a major life activity only as a result of the attitudes of
others toward such an impairment; or

(iii) Has none of the impairments defined in paragraph (1) of
this definition but is treated by a public or private entity as
having such an impairment.

5. The term disability does not include:

(i) Transvestism, transsexualism, pedophilia, exhibitionism,
voyeurism, gender identity disorders not resulting from
physical impairments, or other sexual behavior disorders;

(i) Compulsive gambling, kleptomania, or pyromania;

(iii) Psychoactive substance abuse disorders resulting from the
current illegal use of drugs.

The definition, when applied to public transportation applications, is designed to
permit a functional approach to disability determination rather than a strict
categorical definition. In a functional approach, the mere presence of a condition
that is typically thought to be disabling gives way to consideration of an individual’s
abilities to perform various life functions. In short, an individual’s capabilities, rather
than the mere presence of a medical condition, determine transportation disability.

Sources of Data on the Population with Disabilifies

The U.S. Bureau of Census provides data on disability based on three primary
sources. Only one of these sources directly enumerates the population of
individuals with disabilities in the study area.

Decennial Census of the Population

The long-form questionnaire used in the Decennial Census of the Population has
included questions on “disability” since 1970. The questions have changed and
evolved with each decade. In 1970, questions were asked about “work disability.”
In 1980, questions about work disability and the ability to use public transportation
were included. In 1990, questions about work disability, the ability to go outside the
home alone, and the ability to take care of personal needs were posted. And,
Census 2000 posted the most extensive set of questions, with a focus on certain
issues that allow some interpretation as to the number of individuals that may or
may not meet the definition included in 49 CFR Part 37.3.

As can be seen with the changes that have occurred from census to census, there
are issues in compatibility with each decade. This is one inherent disadvantage
with the use of this data source. Second, the tables reporting results on disability



do not take into account multi-domains. In other words, the categories are not
mutually exclusive. For example, an individual can have both a “going outside the
home” disability as well as an “employment” disability. This can result in
overestimation of the disabled population.

Current Population Survey (CPS)

The Current Population Survey (CPS) identifies persons who are out of the labor
force because of a disability and, in each March survey since 1980, identifies
persons who have a health problem that “prevents them from working or limits the
kind or amount of work they can do.”

Survey of Income and Program Participation (SIPP)

The Survey of Income and Program Participation (SIPP) is a national household
survey that began in 1984. The SIPP is characterized by an extensive set of
disability questions; generally, the SIPP is the preferred source for examining most
disability issues. The reason for this preference is the similarities between
questions posed on the SIPP survey and the ADA definition of disability.

The Americans with Disabilities Act of 1990 defines disability as a “physical or
mental impairment that substantially limits one or more of the major life activities.”
For persons 15 years old and over, the SIPP disability questions cover limitations in
functional activities (seeing, hearing, speaking, lifting and carrying, using stairs, and
walking); in Activities of Daily Living (ADL) such as getting around inside the home,
getting in or out of a bed or chair, bathing, dressing, eating and toileting; and in
Instrumental Activities of Daily Living (IADL) such as going outside the home,
keeping track of money or bills, preparing meals, doing light housework, and using
the telephone. The SIPP also collects information on the use of wheelchairs and
crutches, canes, or walkers; the presence of certain conditions related to mental
functioning, the presence of a work disability, and the disability status of children.

In summary, the CPS provides information only on work disability. The Decennial
Census of Population relates to only a few components of disability and there is
difficulty determining a specific count or enumeration of individuals within a given
census tract or block group. The SIPP provides extensive data and, more
importantly, addresses multi-dimensional elements of disability. The major
drawback is that, despite the fact that the sample is drawn from more than 32,000
households, the Bureau cautions users who apply the various incidence rates of
disability to levels of geography below the regional level. Use of SIPP data may or
may not generate statistical confidence levels of 0.90 or greater when applied to the
county or urban level.

Enumeration Methodology



Two methodologies using different data sources were used in the development of
an estimated count of disabled individuals. The process will result in two (2)
estimates, or a range, of the disabled population.

Census-Based Approach

Direct tabulations of data from tables in the 2000 Census Summary File 3 on
disability are reported. When available, this total is reported by age cohort.
Census-based age breakdowns generally distinguish between working age adults
and older adults.

As noted previously, Census 2000 data provides an enumeration of a specific type
of problem, but due to the prospect of multiple disabilities, there is no cumulative
number that can be developed from this source. Generally speaking, the category
of “outside the home disability” tends to be the single best factor in looking at
individuals with disabilities who may need public transportation or complementary
paratransit services.

Imputed Approach

Using the indices or incidence rates for specific disabilities derived from the SIPP
(2002), an imputed estimate of the number of ADA eligible individuals, by age
cohort, has been calculated for 2010 and 2020.

Data collected in the SIPP permit consideration of individuals with multiple
disabilities. Moreover, the definitions employed can be directly related to the
concepts in 49 CFR Part 37.3 definitions with respect to “activities of daily life.”
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Central Indiana Regional and Cross-County Transportation Employer Survey

1. Identification of Organization

Response Response
Percent Count

Company Name | 100.0% 18

Name of Person Completing the
I 100.0% 18

Survey

Title of Person Completing the
I 100.0% 18

Survey
Phone I 100.0% 18
Fax 72.2% 13
answered question 18
skipped question 2

2. Please check the box that best describes the nature of your business.
Response Response
Percent Count

Manufacturing 15.0% 3
Medical 0.0% 0
Government |:| 25.0% 5
Human Service Agency 0.0% 0
Non-Profit 5.0% 1
Other (please specify) 55.0% 11
answered question 20
skipped question 0
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1-25 employees

26-50 employees

51-100 employees

101-350 employees

351-650 employees

651-850 employees

851-1,000 employees

1,001-2,000 employees

2,001-4,000 employees

4,001-6,000 employees

3. Number of Employees at this Site:

—

]

—

I
[
]

]

Response
Percent

15.0%

5.0%

15.0%

30.0%

25.0%

0.0%

5.0%

5.0%

0.0%

0.0%

answered question

skipped question

Response
Count

20
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4. Number of Company Provided Parking Spaces on Site

Response Response

Percent Count
1-25 | I 35.3% 6
26-50 0.0% 0
51-100 [_] 5.9% 1
101-350 [ | 23.5% 4
351-650 [ | 11.8% 2
651-850 || 5.9% 1
851-1,000 [ | 11.8% 2
1,001-2,000 [_] 5.9% 1
2,001-4,000 0.0% 0
4,001-6,000 0.0% 0
answered question 17
skipped question 3

5. Are you familiar with the services provided by Central Indiana Commuter Services (CICS)?

Response Response

Percent Count
Yes | I 100.0% 19
No 0.0% 0
If Yes, what is your impression of the services provided? 16
answered question 19

skipped question
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6. If CICS could do one thing for your company to improve transportation in your area, what would it be?

Response

Count
10
answered question 10
skipped question 10

7. Are you familiar with the Central Indiana Regional Transportation Authority (CIRTA)?

Response Response

Percent Count
Yes | I 42.1% 8
No | I 57.9% 11
If Yes, what is your impression of the services provided? 6
answered question 19
skipped question 1

8. What are your company's shift times?

Response Response

Percent Count
1st shift start time: | 85.7% 12
1st shift end time: | | 57.1% 8
2nd shift start time: [ ] 28.6% 4
ond shiftend time: [ ] 28.6% 4
3rd shift start time:  [_____] 14.3% 2
3rd shift end time: |:| 14.3% 2
Other: [ ] 14.3% 2
answered question 14
skipped question 6
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9. Where do most of your employees commute from?

Response Response

Percent Count
Marion County | 92.9% 13
Madison County |:| 14.3% 2
Boone County |:| 71% 1
Johnson County | | 35.7% 5
Shelby County [ | 14.3% 2
Hancock County |:| 71% 1
Hendricks County [ ] 28.6% 4
Hamilton County | | 50.0% 7
Morgan County |:| 71% 1
Other (please specify) 0.0% 0
answered question 14
skipped question 6
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10. In what county is your company located (main location only)?

Response Response

Percent Count
Marion County | | 100.0% 14
Madison County 0.0% 0
Boone County 0.0% 0
Johnson County 0.0% 0
Shelby County 0.0% 0
Hancock County 0.0% 0
Hendricks County 0.0% 0
Hamilton County 0.0% 0
Morgan County 0.0% 0
Other (please specify) 0.0% 0
answered question 14
skipped question 6
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11. Approximately how many current employees use the following transportation options for travel to work (please
use number or percentage estimates)?

Response Response

Percent Count
Share rides with co-workers
| | 71.4% 10
(carpool)
Family members | | 64.3% 9
Friends | | 35.7% 5
Personal vehicle/Drive alone | | 100.0% 14
Public Transportation | | 64.3% 9
Indianapolis Commuter Express
[ | 57.1% 8

(ICE)
Other (please specify) |:| 28.6% 4
answered question 14

skipped question 6

12. Have you ever been unable to employ an individual because of a lack of transportation?

Response Response
Percent Count

Yes [] 7.7% 1

No | 38.5% 5

Can't Answer | 53.8% 7
If Yes, please explain: 0

answered question 13

skipped question 7
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13. Would you be willing to assist in a survey of your employees to determine their interest in regional public

transportation?

Response
Percent

Yes | | 92.3%

No [] 7.7%

answered question

skipped question

Response
Count

12

13

14. Would your company be willing to participate in regional transportation efforts by allowing CIRTA or CICS to

educate employees about their regional transportation options?

Response
Percent

Yes | 83.3%

No [ 1] 16.7%

answered question

skipped question

Response
Count

10

12

15. Is your company aware that there are tax advantages available to employers who provide employees with

commuter benefits?

Response

Percent
Yes | 61.5%
No | 38.5%

answered question

skipped question

Response
Count

13
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16. If you answered no to question 13, would you be interested in learning more about this tax advantage?

Yes

No

Response Response

Percent Count
66.7% 4
33.3% 2
answered question 6
skipped question 14

17. Would your company be interested in providing a subsidy for each of your employees who might use regional

public transportation to get to work?

Yes

No

Response Response

Percent Count
40.0% 4
60.0% 6
answered question 10
skipped question 10

18. What would be the maximum amount per round trip that your company would be willing to consider paying

for each employee annually?

$500 or less

$501-1,000

$1,001-2,000

$2,001-3,000

$3,001-4,000

$4,001-5,000

Response Response

Percent Count

40.0% 2

20.0% 1

40.0% 2

0.0% 0

0.0% 0

0.0% 0

answered question 5

skipped question 15




19. Would your company be willing to establish and administer an employee commuter subsidy program to cover
either all or a portion of the cost for transportation service, if your company received tax benefits/write offs?

Response Response
Percent Count
Yes | 36.4% 4
No | 63.6% 7
answered question 11
skipped question 9
20. What are your company's future expansion plans at this site (including parking)?
Response
Count
12
answered question 12
skipped question 8
21. Do you have any other ideas, comments, or issues concerning current or future public/commuter
transportation that you would like to tell us about?
Response
Count
6
answered question 6
skipped question 14

10 0of 10




APPENDIX C:

Passenger SURVEY RESULTS SUMMARY



Y Er e B Today’s Solutions for Tomorrow’s Transportation Needs

Table of Contents

TR © Y=V - 1
Il.  Survey Results........ccooommiiiiiiiiiirrr s 2
Participation by County .........ccceiiiiiiiiii e 2
A s 2
Ridership CharacteristiCs ..o 3
MUulti-County TraVel ........coooiiiiiiiee e 5
l1l. Survey Results by System ..........ccccomieciinisniirrecc e 8
Access Johnson County and ShelbyGo Survey Results ................ 8
Johnson County Survey Results..........cccccoiiiiiiiiniiici i 13
Boone Area Transit System (BATS) Survey Results ..................... 18
Hamilton County Express Survey Results............cccccoeeiiiiieiiieenne 23
Hancock Area Rural Transit Survey Results............c.cccevivieiiieene 28
LINK Hendricks County Survey Results ...........cccoeeiiiiiiiiicniinene 33
LifeStream Services, Inc. Survey Results ..........cccocvveeiiiiiienennee, 38

3131 S Dixie Hwy e Dayton, Ohio 45439 e 937.2589.5007 voice ® 937.299.1055 fax ¢ www.rlsandassoc.com




I. OVERVIEW

The rural/on-demand transportation providers in Central Indiana conducted a passenger
survey during March and April 2009. The passenger survey questions and method of
distribution were the same for all counties. The amount of participation from passengers
varied, as explained in the following paragraphs.

The intent of the survey was to measure the passenger’s need for cross-county and regional
transportation and, more specifically, the destinations where passengers would like to travel
on public transportation.

Drivers at each of the transportation partner systems distributed the surveys to passengers
as they boarded the vehicle and collected completed surveys as passengers disembarked.
The following public transportation providers participated in the survey:

Access Johnson County;
Boone Area Transit System;
Hamilton County Express;
Hancock Area Rural Transit;
LINK Hendricks County;
LifeStream Services, Inc.; and
ShelbyGo.
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II. SURVEY RESULTS

The survey results help to reveal the need for mass public transportation service that is
not limited by county jurisdictional boundaries for the individuals currently using public
transportation. In addition to the survey results, passenger demand, which is different
from passenger need, for transportation across county lines will be evaluated based
upon demographic information and the current origins and destinations for
transportation providers who travel out of their county.

The following exhibits indicate the comprehensive survey results from all of the
participating transportation systems. The analysis of results from individual systems is
also relevant to understand the type of service needed in different areas. Therefore, the
results from each transportation system have been tabulated in a separate section of
the report for review by those respective counties and project planners.

PARTICIPATION BY COUNTY

Exhibit 1 illustrates the number of survey responses received, by county. Please note
that Hendricks and Morgan Counties are served by LINK Hendricks County and their
survey responses are combined.

Exhibit 1: Participation by County
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AGE

Survey participation covered a range of age groups. The age group under 18 years had
the lowest amount of representation, overall. In fact, only Johnson and Hamilton County
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survey results included the age 18 and younger group. Conversely, the passengers
who were age 65 and older submitted the most surveys. The age group distribution of
the survey results is likely to be representative of the overall system ridership.

There was also a strong representation from the working-age groups (age 18 to 64).
The level of participation from the working age groups is significant because, as
indicated later, many of the cross-county transportation trip purposes pertain to
employment. Exhibit 2 illustrates the distribution of age for the survey participants.

Exhibit 2: Age of Survey Participants

Under 18
1%

18 to 25

65 and over
33%

30 to 45
28%

50to B4
22%

RIDERSHIP CHARACTERISTICS

When reviewing the survey responses comprehensively, results indicate that most of the
survey participants currently ride public transit three (3) to five (5) times per week
(Exhibit 3).

Exhibit 3: Frequency of Ridership

a0%

355

0%

25% | - -
20% | e
15%

10%

5% f

0%

Every day 3105 tmes weekly 1or 2 nimes weelkly Oecasianally

m CENTRAL INDIANA RURAL,/ON-DEMAND TRANSIT PASSENGER SURVEY RESULTS



The peak hours of ridership for the survey participants were between 8:00 AM and 2:00
PM, with the most riders boarding vehicles between 8:00 and 9:00 AM. Access
Johnson County and LifeStream Services Inc., also had some peak ridership between
6:00 and 8:00 AM (Exhibit 4).

Exhibit 4: Peak Hours
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The trip purposes for passengers were widely distributed between work, medical, other,
shopping, and social. More than one-half of the passengers in Boone and Hancock
counties were riding transit for a medical appointment. However, in Johnson and
Hamilton counties, nearly half of the respondents were traveling to work. In other
counties, the distribution of trip purposes was more evenly divided between all
categories. Overall, thirty-one (31) percent of participants used public transportation for
medical appointments while twenty-nine (29) percent were traveling for work. Twenty-
two (22) percent of participants listed ‘other’ trip purposes and the remaining responses
indicated that the trip was for a social service agency appointment, school, social,
college, or shopping. (Exhibit 5).

Exhibit 5: Trip Purpose
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MuLTF-COUNTY TRAVEL

Many passengers indicated that the ability for their local transportation provider to
operate a service that connects with other transportation providers was important to
their daily lives. Nearly one-half of the survey participants indicated that transportation
service connections between the different providers are ‘very important’ to their daily
lives. An additional twenty-three (23) percent stated that connections between
transportation providers were ‘important’ to their daily lives. The remaining 30 percent
rated the importance of connections as moderate or low. At least one-third, and in the
case of Johnson, Madison, and Hancock counties more than one-half, of responses
from each county indicated that cross-county trips are ‘very important’ to their daily lives.
The response to this survey question supports the perceived need for cross-county
transportation (Exhibit 6).

Exhibit 6: Importance of Connecting Trips With More Than One Service Provider

Mot Impartant for
iy daily life
15%

Very Important for
my daily life
A7

Moderathy
Important for my
daily life
15%

Important for my
daily life
23%

Exhibit 7 illustrates the frequency at which survey respondents need to travel outside of
their local service area and into other counties. For some counties, the multi-county
service is not provided currently or is provided for an additional cost to the passenger.
In those counties, the number of times a passenger would like to use public
transportation to travel to another county may be under-represented because the survey
respondent may not consider multi-county travel to be an option for them.

Most passengers need occasional trips outside of their local county. As expected, the
most common trip need was from the local county to Marion County. Hamilton County
results showed the largest number of passengers who need multi-county service
everyday. Johnson County had the most passengers needing multi-county service on
three to five days per week.
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Exhibit 7: Frequency of Need for Multi-County Travel Options
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Public transportation passengers who travel to other Central Indiana counties use a
variety of means to do so. Most passengers ride with a friend or use public
transportation to get to other Central Indiana counties. Approximately thirteen (13)
percent of survey participants stated that they do not go to other counties. Only two (2)
percent carpool and five (5) percent drive, while the remainder bicycle, or use other
means. County-by-county results are consistent with the overall survey results. In
Hamilton County, more than one-half of the survey respondents ride with a friend when
they need to travel to another Central Indiana county. (Exhibit 8)

Exhibit 8: Current Means of Transportation to Other Central Indiana Counties

Ride with
Friend
35%

Public
Transportation Carpool
30% 2%

& CENTRAL INDIANA RURAL,/ON-DEMAND TRANSIT PASSENGER SURVEY RESULTS



Passengers also listed a variety of reasons to travel from their home county to other
Central Indiana counties. Approximately forty-six (46) percent of survey respondents
travel to other Central Indiana counties for medical purposes. Another eleven (11)
percent travel across counties for appointments and fourteen (14) percent travel for
work. Twenty-eight (28) percent listed other reasons while one (1) percent go to other
counties for job training. None of the survey respondents travel to other counties for
education.

Exhibit 9: Reasons for Multi-County Travel

Work

Job Training

COther 1%

28%
Education

0%

Appointments
11%
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III. SURVEY RESULTS BY SYSTEM

ACCESS JOHNSON COUNTY AND SHELBYGO SURVEY RESULTS
Access Johnson County and ShelbyGo provide transportation in Johnson and Shelby

counties. Survey responses were collected from both counties and are analyzed
separately in the following exhibits.

COMPLETED SURVEYS:

Johnson County: 85 Surveys
Shelby County: 16 Surveys

SHELBY COUNTY SURVEY RESULTS

Exhibit 1: Age of Survey Participants
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Exhibit 2: Time of Day Passenger Boarded The Vehicle
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Exhibit 3: Frequency and Purpose of Riding Public Transportation

How often do you ride Public

Transit?
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Exhibit 4: Importance of Creating Public Transit Service that Connects with Other
Central Indiana Transit Providers for Cross-County Transportation

Benefit of creating a Public Transit
service that connects with other
providers

Not Very
Important Important
far my daily for my daily
life life
27% 26%
Moderatl
Important Important
for my daily for my daily
life life
20% 27%

Exhibit 5: Frequency of Travel to Other Counties for Employment, College, and/or
Medical or Social Service Agency Appointments
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Exhibit 6: Most Common Reason for Traveling to Other Counties and Current Mode of
Transportation

Reason to go to
other counties

Other Work

9% 18%

Job Training

Appointments
9% 0%
Education
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Medical
B4%

How do you currently get to other
Central Indiana Counties?

Drive
I don't %
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0

ide with
Friend
Other 36%

2%

Public
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Bicycle an
T %

Exhibit 7: What Days Would You Use Transportation to Other Central Indiana Counties If
It Were Available?
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Exhibit 7: What Days Would You Use Transportation to Other Central Indiana Counties If
It Were Available? (Continued)

Other
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Exhibit 8: Single Best Way to Get Information About Public Transit Service

Best way to get information about public transit
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JOHNSON COUNTY SURVEY RESULTS

Exhibit 1: Age of Survey Participants

Age of
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Exhibit 3: Frequency and Purpose of Riding Public Transportation

BO%
50%
a0%
30%
20%
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Exhibit 4: Importance of Creating Public Transit Service that Connects with Other
Central Indiana Transit Providers for Cross-County Transportation
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for my daily life
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Exhibit 5: Frequency of Travel to Other Counties for Employment, College, and/or
Medical or Social Service Agency Appointments

Travel to other counties
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Exhibit 6: Most Common Reason for Traveling to Other Counties and Current Mode of

Transportation
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Exhibit 7: What Days Would You Use Transportation to Other Central Indiana Counties If
It Were Available?
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Exhibit 8: Single Best Way to Get Information About Public Transit Service

Best way to get information about public transit
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BOONE AREA TRANSIT SYSTEM (BATS) SURVEY RESULTS
Boone Area Transit System is the public transportation provider in Boone County. Fifty-
three (563) passengers participated in the on-board survey. Survey results are illustrated

in the following exhibits.

Exhibit 1: Age of Survey Participants
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Exhibit 3: Frequency and Purpose of Riding Public Transportation

How often do you ride public
transit?

BO%

50%
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Exhibit 4: Importance of Creating Public Transit Service that Connects with Other
Central Indiana Transit Providers for Cross-County Transportation
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Exhibit 5: Frequency of Travel to Other Counties for Employment, College, and/or
Medical or Social Service Agency Appointments
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Exhibit 6: Most Common Reason for Traveling to Other Counties and Current Mode of
Transportation
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other counties

Appointments
A%

Job Training
2%

Educatian
2%

How do you currently get to other
Central Indiana Counties?

Other Ride with
15% Friend

Public
Transportation
21%

2%
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Exhibit 7: What Days Would You Use Transportation to Other Central Indiana Counties If
It Were Available?
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Exhibit 8: Single Best Way to Get Information About Public Transit Service

Best way to get information about Public Transit
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HAMILTON COUNTY EXPRESS SURVEY RESULTS

Hamilton County Express provides public transportation to Hamilton County Indiana. Sixty-nine (69)
passengers completed the on-board survey. Survey results are illustrated in the following exhibits.

Exhibit 1: Age of Survey Participants
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Exhibit 3: Frequency and Purpose of Riding Public Transportation

How often do you ride public .
y - p Trip Purpose
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Exhibit 4: Importance of Creating Public Transit Service that Connects with Other Central Indiana
Transit Providers for Cross-County Transportation
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Exhibit 5: Frequency of Travel to Other Counties for Employment, College, and/or Medical or Social
Service Agency Appointments

Travel to other Counties
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Exhibit 6: Most Common Reason for Traveling to Other Counties and Current Mode of
Transportation
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Exhibit 7: What Days Would You Use Transportation to Other Central Indiana Counties If It Were

Available?
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Exhibit 8: Single Best Way to Get Information About Public Transit Service

Best way to get information about public transit
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HANCOCK AREA RURAL TRANSIT SURVEY RESULTS

Hancock Area Rural Transit (HART) provides public transportation for Hancock County. The system
collected 85 responses for the on-board passenger survey. Survey results are illustrated in the
following exhibits:

Exhibit 1: Age of Survey Participants

Age of
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Exhibit 2: Time of Day Passenger Boarded The Vehicle
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Exhibit 3: Frequency and Purpose of Riding Public Transportation

How often do you ride Public Trip Purpose
Transit? ok
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Exhibit 4: Importance of Creating Public Transit Service that Connects with Other Central Indiana
Transit Providers for Cross-County Transportation
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Exhibit 5: Frequency of Travel to Other Counties for Employment, College, and/or Medical or Social
Service Agency Appointments

Travel to other counties
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Exhibit 6: Most Common Reason for Traveling to Other Counties and Current Mode of
Transportation
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Exhibit 7: What Days Would You Use Transportation to Other Central Indiana Counties If It Were

Available?
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Exhibit 8: Single Best Way to Get Information About Public Transit Service

Best way to get information about public transit
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LINK HENDRICKS COUNTY SURVEY RESULTS

LINK Hendricks County is the public transportation provider for Hendricks and Morgan counties.
Thirty-six (36) passengers participated in the survey. Results of the survey are illustrated in the

following exhibits:

Exhibit 1: Age of Survey Participants

Age of
EE Under 18
Respondents 0%
18 to 29
27%
65 and over
7%

30 to 49
15%

21%

Exhibit 2: Time of Day Passenger Boarded The Vehicle
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Exhibit 3: Frequency and Purpose of Riding Public Transportation

How often do you ride public
transit? Trip Purpose

25%
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Exhibit 4: Importance of Creating Public Transit Service that Connects with Other Central Indiana
Transit Providers for Cross-County Transportation
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Exhibit 5: Frequency of Travel to Other Counties for Employment, College, and/or Medical or Social
Service Agency Appointments

Travel to other counties
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Exhibit 6: Most Common Reason for Traveling to Other Counties and Current Mode of

Transportation
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Exhibit 7: What Days Would You Use Transportation to Other Central Indiana Counties If It Were

Available?
Work Social Service Agency
13
16
14
12
10
a
&
44
I [ I ] I — : =B = B
3 ’5" 3] ) h £ ) e A F A H A Fh
as o GF # & ¥
& i ‘!wb.(p"bb {oq}" < & ;je‘& o @e»"b b&‘p . @4’6 o y 1@‘6 oF
Medical School/College
18
16
14
12
10
8
4]
LS
: —Jl— N
u | _— _—
A Y 3, A A EY A 3, Y 3 & & &
P el ol F T ey T+ & ey
& & {@}@b" & S o @é‘b & b&‘,b {6}@ & ;.,%'&b S
Other
— T TR
e o F A H = A
bt 2 2
o ng»"b b{g,‘p . @a"é' & gy 1,'0;3’ o

CENTRAL INDIANA RURAL,/ON-DEMAND TRANSIT PASSENGER SURVEY RESULTS

36



Exhibit 8: Single Best Way to Get Information About Public Transit Service

Best way to get information about public

transit
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LIFESTREAM SERVICES, INC. SURVEY RESULTS
LifeStream Services, Inc. provides transportation for a multi-county region including Madison
County. Sixteen (16) passengers participated in the on-board survey. The survey results are

illustrated in the following exhibits:

Exhibit 1: Age of Survey Participants
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Exhibit 3: Frequency and Purpose of Riding Public Transportation

How often do you ride public
yo P Trip Purpose
transit?
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Exhibit 4: Importance of Creating Public Transit Service that Connects with Other Central Indiana
Transit Providers for Cross-County Transportation
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Exhibit 5: Frequency of Travel to Other Counties for Employment, College, and/or Medical or Social
Service Agency Appointments

Travel to other counties
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Exhibit 6: Most Common Reason for Traveling to Other Counties and Current Mode of

Transportation
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Exhibit 7: What Days Would You Use Transportation to Other Central Indiana Counties If It Were

Available?




Exhibit 8: Single Best Way to Get Information About Public Transit Service

Best way to get information about public
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